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ZAgrava

LLIPDVUTOBKM NOrOTUMN 3 40AATKOBUM MPOCTUM TDadIvHNM ENEMEHTOM
V BUING41 O4eln, LLO CUMBONIZYHOTE CIIPUMHATTA IHDOPMaL,

Y KOHTEKCTI ZAGRAVA — Irop

o4l = eMoL|l
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ZACrava

DEKOMEHOOBAHUM MIHIMaIbHUIM PO3MID NOFrOTUMY AN49 APYKY: 1o MM X O MM
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ZAgrava ZAgrava

ZAgrava ZAgrava
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HEAOITYCTUMO:

3MIHKOBATW MPOnopLl BMKOPUCTOBYBATU KOHTYDV BMKOPUCTOBYBATUW NMOEAHGHHSA KONMBOPIB,
HenepeadbadeHnx QIDMOBUX CTUNEM
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R 268 G332 B// R31T G222 B /0 R0 GO B0

R 235 G235 B 237
COM/ Yb KO CO M394 Y56 KO C 1700 M 100 Y 39 K41 C91T M /9 Y62 K9/
H#EBEBED HEE204D #1F1646 #000000
PANTONE: PANTONE: PANTONE: PANTONE:
Cool Gray 1 192 C 2765 C Hexachrome
Black
90% 30%

30%

ZAagrava
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ROBOTO MEDIUM
ROBOTO REGULAR
ROBOTO THIN

agrava
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HAKYEMO
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